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Introduction


Agribusiness  is the sum of all operations involved in the manufacture and distribution of  farm. supplies ,production activities on farm and the storage  ,processing and distribution of  farm  commodities  and item made from them.(Davis and Goldberg 1957).Bangladesh is predominantly an  agricultural country .In Bangladesh Poultry and poultry meat products have a great demand as compared to other meat simply because of the limitation religious  taboos in case of pork and beef (Jabber and Green, 1983).Poultry meat particularly from broiler are superior to others types of meat available for human consumption for its tenderness palatability and digestibility .so production of poultry and marketing of poultry and poultry meat products rapidly increasing in Bangladesh .Agriculture is an important  sector of Bangladesh . Livestock is a growing sub-sector. Its shared of agricultural GDP represented by livestock in Bangladesh rose from 7.6% in 1974-75 to 12.9% in 1998-99, mainly due to growth of the poultry sub-sector and to a lesser extent the dairy sub-sector, and has been estimated at nearly 16% in 2004 (GOB, 2004). This share is predicted to rise to 19.9% by the year 2020. The growth rate in GDP in 2003 for livestock was the highest of any sub-sector at 4.5%, compared to 3.2% for crops and 2.3% for the fisheries sub-sector. These changes have been promoted by a rapid growth in demand for livestock products due to increases in income, rising population numbers, and urban growth. This phenomenon has been referred to as the Livestock Revolution. The livestock sub-sector offers greater employment opportunities particularly for the rural poor, many of whom regard livestock as their only livelihood option. Small-scale livestock farming during 1993-2002 provided self- employment to approximately 3,000,000 poor women (DANIDA, 2002). Livestock is an integral component of the agricultural economy of Bangladesh performing a central role in the livelihoods of poor people. Of the estimated 150 million people living in Bangladesh, more than 75% rely on livestock to some degree for their livelihood. Livestock provide a source for food, nutrition, income, savings, draft power, manure, transport and a host of other social and cultural functions. An efficient marketing system can play an important role in improving the poultry industry  and thereby raising the income of farm owner as well as  traders of poultry and poultry meat products in Bangladesh .

Contribution of poultry :

As a source of income: From the economic point of view poultry is very significant. With a view to popularizing  poultry farming on commercial basis and to meet the increasing demand for eggs and meat a good number of educated unemployed youth have already come forward to initiate poultry production and marketing .the participants who are in involved in agribusiness sector of poultry and poultry meat products are poultry hatchery ,poultry farm owner ,poultry traders  hotel and restaurant owner  and fast food traders .So number of people are employed in this sector. As a source of food :Poultry meat specially chicken meat is the most desirable animal protein and accepted to most of the people of Bangladesh .The amount of protein ,energy and fat in chicken meat are 23.40 gms ,117.00k cal ,1.90 gms respectively.

Objectives of the study :

· To examine the socioeconomic characteristics of poultry and poultry meat traders .

· To examine the existing marketing system of poultry and poultry meat meat products.

· To identify the marketing channel .

· To identify the problem of poultry meat production and marketing as suggested measures for improvement of market.

Justification of the study :

It is a matter of fact that marketing is vital for supplying poultry and poultry meat products to consumer in good condition and in right time .For the development of commercial poultry farm production must be adapted to market requirement .For this reason market outlet is the first step in production planning.

Limitation of the study: 

· The study contain a sort of limitations. These are:

· Limitation of time 

· Shortage of finance

· Maximum traders do not keep records
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Review of literature


No specific study on marketing on poultry and poultry meat product  has been conducted  in Bangladesh. However a number of studies  have been undertaken in Bangladesh and other countries .These are reviewd in this chapter. 


Kabir,(1975)Conducted on poultry marketing in Mymensingh town with particular emphases on consumer analyses .Beapari and retailers involved in sorter channel while Beperies ,chalanies ,aratder and retailer were involved in longer channel .At rural market no grading and weighing system were adapted but those wer practiced in town market.


Sikder ,(1976) Conducted on poultry marketing in Dhaka city as the focal point .He observed that price of poultry were determined  by bargaining and buyers dominant the the market at primary level.At different level entry barrier was developed due to limited  space ,capital and business skill.


Benson et al.(1977)Observed that in United states more than 99 percent of all broilers produced were gone under contract and by integrated firms which vary in size of operation complexity.


Penia et al,(1981) reported that development programme in the Harina state was hardly a decade old .The emphases laid in popularizing the enterprise in rural areas had been negligible.
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Methodology of the study


The study based on the primary and secondary data.

3.1 Step of the study 


To collection the data survey method is applied. The selected area was Chittagong. The market were  Riazuddin bazer ,Phartali bazer, Baluchara bazer.Besides this 5 poultry farm in Chittagong were chosen to know the information. 


All farms ,poultry traders ,hotel and fast food were not possible due to time and resource constraints. Ten poultry traders ,10 hotels and 10 fast food shop from Chittagong city were selected for collecting necessary information. After pretesting some parts of interview schedule were improved ,rearranged ,and modified in the light of the practical experience gained from pretesting. The  schedule were finalized and questions were listed in logical sequence .


3.2 Period of data collection :


For the study data were collected from June to August 2010 .Several visits were made during the period to collect necessary data from poultry farm owner and traders.


3.3 Method of data collection :


To obtain the reasonable and accurate data ,the researchers visited several times in the study area. During data collection the objectives of the study were clearly explained to the responds so that they could respond freely. Respondents have no specific written document regarding purchase and sale of poultry and poultry meat products .So they had to reply from their memory mainly.


3.4 Analytical technique :

Collected data were computed ,tabulated ,analyzed for achieving the ultimate objectives of the study 


3.5 Problem faced during the data collection:


Most of the poultry traders are not well educated so the answers were doubtful to answer the question .Again the reporter had to rely on the memory of respondents’. In some instances the traders were somewhat unwilling to cooperate because of having no direct benefit from supplying information. However the reporter was able to cope with situation .Finally data were collected with satisfaction.
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Result and Discussion


Marketing channel 

Marketing channel are the alternative route of products flows from producers to consumers (Kohls and Uhl ,1980). Objectives of an agribusiness on poultry and poultry meat products is to place farm products at the disposal of the ultimate consumers. It involves a number of important activities at different stages by a series of intermediaries linking the producers with the consumers .


The marketing channel of poultry and poultry meat products are shown ;


Market participants: 


Incase of poultry and poultry meat products marketing participants involved are 


1.Poultry hatchery : Poultry hatchery is engaged in production and supply of day old chicks.


2.Poultry farm owner :They rear chick poultry and sell their poultry to the wholesaler cum retailer. Sometimes they used to sell small portion to local consumer .


3. wholesaler cum retailer :They are professional poultry traders who have fixed establishment in the city .They purchase poultry from poultry farm in a large number and sell to the retailer, hotel and restaurants owner ,fast food traders .They sell in large quantity  to the retailers at cheaper prices.


4. Retailers: They are the last link of poultry marketing ,purchase poultry from wholesaler cum retailer .They have fixed establishment in the retail market.


5. Hotel and restaurants owner: This is a place where poultry meat are cooked with other products for selling.


6. Fast food traders :Here the items are stored and displayed for selling.


7. Hawker:They are part time traders .


Marketing function:


Marketing functions may be defined as major specialized activity performed in accomplishing the marketing process (Kohls and Uhl ,1980).


Pricing:


In case of poultry marketing farm owner fix price on the basis of production. During the study period (June to August,2009) the price of poultry meat varied from 90 to 95 in Chittagong city. It was found that 60 percent hotel owners and fast food traders purchased poultry predetermined prices and the rest of them purchased by open bargaining.


Storage and packing:


Like other parts of the country poultry are marketed alive in Chittagong .Now a days dressed broiler are sold. A kind of iron and bamboo made cage is  used for temporary storage. The traders can store live bird maximum for three days. In hotel and restaurants refrigerator is used.


Transportation:


Mainly bus, truck and pick up is used for transportation.


Processing:


Processing increases the value of a product by changing the form (Wahaduzaman,19810p35 ).In the Chittagong city every poultry traders has a dressing center  to dress the bird.Sometimes sellers take extra charge for dressing .


Grading standardization:


Grading generally done by colors (white,red,brown ),sizes as 1kg ,2kg.


Financing:


A small portion of the farm owner in the study area are self financed .


Risk bearing:


Most of the risk are classified in 2 classes a :Physical risk  b:market risk.


Physical risk occur due to death and loss of weight. Market risk occur due to lower prices ,beef, fish etc.


Market information:


In the present study poultry traders collected information from fellow traders ,by observing present marketing trend ,from leaflet and newspaper


Marketing cost and margin:


The cost of marketing includes the cost of all business activities necessary to ascertain the needs and wants of market, plan product availability ,effect transfer to ownership of products provide for the physical distribution and facilitate the entire marketing process.(Haque,1996 p64).The varies cost items are fedding,labour cost,transportation ,vaccine cost,personel expenses ,tips and donation ,market tolls ,shop rent ,wages.

 Table  1:Marketing cost of wholesaler cum retailer

	Cost items
	Cost per bird
	percentage

	Rent of shop
	.82
	16.97

	Wages and salary
	.89
	18.20

	Electricity
	.15
	3.07

	Tools and equipment
	.19
	3.89

	Wastage
	1.91
	39.06

	Market tools
	0.03
	.61

	Market security
	0.02
	.41

	Telephone/Mobile
	.22
	4.50

	Personal expanses
	.25
	5.11

	Entertainment
	.25
	5.11

	Miscellaneous
	.15
	3.07

	Total cost
	4.89
	100



Marketing cost of retailers: 

The retailer performed the function of buying from whole saler cum retailer and farmer and selling directly to the ultimate consumers. Total cost incurred by retailers was calculated at tk 5.67/bird .The major component of cost were transportation , wages and salary, tools and equipments ,wastage. The cost component are briefly discussed in tern

Table 2: Marketing cost of retailer

	Cost items
	Cost per bird
	Percentage

	Transportation
	2.78
	49.002

	Wages and salary
	.50
	8.82

	Tools and equipment
	.14
	2.47

	Wastage
	1.59
	28.04

	Miscellaneous (shop rent,

Personnel expenses, market tools and security)
	.66
	9.90

	Total cost
	5.67
	100





Marketing margin:

 The portion of consumers that goes to market intermediaries is referred as marketing. Total marketing margin consist of margins of different stages of marketing an in each cage the margin is the difference between the buying and selling prices for each intermediaries (Patniak ,1989).


In this section both gross and net marketing were calculated separated for different intermediaries. Gross margin were calculated by subtracting the value of purchase of poultry from their value of sales proceeds and net margin (profit)


Marketing margins of different intermediaries of poultry is shown in the table.

Table 3: Marketing margins intermediaries(tk /bird)

	Intermediaries 


	Purchase price
	Sale price
	Marketing 

margin
	Marketing

cost
	Net margin

	Whole saler cum retailer


	76
	84
	8
	4.89
	3.11

	Retailer
	85
	95
	10
	5.67
	4.33


Problems of market participants:

Load shedding :They mentioned that load shedding was the most important problem. Sometimes they use generator which is costly.

Lack of capital. When a owner starts a farm he needs sufficient cash capital .They had to take loan from bank and borrowed money with high interest.

Price instability: Sixty percent reported that price instability affected them seriously .Sometimes price goes so down that they do not get the invested money.

· Lack of market space 

· Disliking of broiler consumers

· High transportation cost

· In adequate supply of poultry in proper time

Measures suggested :

· Supply of credit in easy terms
· Taking  action against hooligans

· Regular supply of electricity

· Consumers should be conscious about price and quality of food
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Conclusion

Bangladesh is one of the developing country in the world. Its economy is overwhelmingly agricultural more then 50 percent. According to the recent estimate about 45 percent people of the country live below poverty line .Its agriculture is still tradition where hunger and malnutrition are prevailing at a large scale. Poultry meat is one of the most important protein source ,can solve malnutrition problem of the people of Bangladesh. Most of the  people any religion of Bangladesh eat poultry and poultry meat products .So poultry meat is treated as an important agribusiness products in Bangladesh. The study recommended that the expansion of poultry farming and marketing are necessary for creation  of employment both in rural and urban areas.
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